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Obesity News

Number 183, 3 Feb 2014
Obesity News has links to recently published news stories relating to obesity prevention from a variety of online sources.
New Zealand
NZ to adopt Australian obesity programme 

The Government is to adopt a Victorian community-based programme that's helping reduce obesity in Australia, and is calling it “Healthy Families NZ”. 

Source: Radio NZ, 30 Jan 2014

Government looks to Australian model for help with obesity (audio)
The NZ Health Minister inspected the programme in Victoria and says it's worth replicating here. It aims to improve health wherever people live, work or play – including schools and early childhood centres. Professor Boyd Swinburn says it is terrific that NZ will adopt this programme, but it won’t be enough on its own and tougher even more effective measures like regulation will be needed.
Source: Morning Report, 30 Jan 2014 (7:53am)
Lawyer says cola class action will be 'uphill battle' 

Unidentified Australian lawyers are calling for Kiwis suffering from poor health related to cola addiction to come forward to assist with legal action. A planned class action against cola companies will be an "uphill battle", says a prominent lawyer.
Source: Stuff, 23 Jan 2014
Katherine Rich (CEO of NZ Food and Grocery Council) gives her views on a sugar tax
Katherine Rich shares her views on taxing sugar: “A tax on sugar would not improve health, it would just penalise moderate consumption”. “We all need some sugar (and salt and fat) in our diets to keep us healthy, as long as we consume it in moderation.”
Source: Scoop, 29 Jan 2014

Symposium on the impact of sugary drinks
‘Sugary Drink Free Pacific by 2030?’ is the theme of the symposium that will be hosted by the University of Auckland at the Faculty of Medical and Health Sciences in February. Day two examines public health solutions and includes a session with FOE’s Dr Robyn Toomath.

Source: University of Auckland, 22 Jan 2014
The Kiwi diet: How we rate in the world
NZ is ranked 23rd in the world when it comes to healthy eating, well behind Australia, says Oxfam in a new report. The cost of food and unhealthy eating habits pushed NZ down the list.
Source: Oxfam NZ, 15 Jan 2014
Feeding the nation: Obesity, poverty and nutrition
Obesity spiralling out of control, a growing diabetes epidemic and a quarter of our kids living in poverty - something doesn't add up with our food system.

Source: NZ Herald, 24 Jan 2014

Feeding the nation: The solutions 
When two litres of fizz costs less than a dollar and two litres of milk $3.50, something is amiss. Louise Signal and others believe the present state of affairs can be transformed by tackling poverty, improving school food and reducing junk food consumption. Professor Jim Mann says we need to start legislating.
Source: NZ Herald, 28 Jan 2014
Marketing food to children on TV: a systematic review 
Gabrielle Jenkins and others combed the literature to identify the most frequently documented persuasive marketing techniques to promote food to children via television. These include premium offers, promotional characters, nutrition and health-related claims the theme of taste, and the emotional appeal of fun.
In: Obesity Reviews, Online 17 Jan 2014
Greens policy to tackle impact of inequality on education includes lunch in schools
The Green Party proposes having lunch available at all decile 1 to 4 primary and intermediate schools, and available to other schools based on need.

Source: Green Party, 26 Jan 2014

Australia
Australia's Healthier Food Effort Has Failed: Fat, Sugar and Salt Are Killing Us 
A national effort by government, industry and experts to make foods healthier have failed, according to a new study. One recommendation: “Government and public health groups must set the policies. The food industry must deliver them. Government needs to take a stronger leadership role.”
In: Medical Journal of Australia, 200 (2) 92-95
Source: Business Insider, Australia, 3 Feb 2014
Australia:  Sweet enough? Separating fact from fiction in the sugar debate 
An Australian nutritionist reviews evidence relating to WHO’s proposal to reduce recommended maximum sugar intake from 10% to 5% of total energy intake. He predicts strong opposition from the sugar industry, and believes “that there will be little or no harm done if the recommended maximum level is decreased, while some good may come from such a revision”.

Source: The Conversation, 13 Jan 2014
Australia: Ignoring kids' size is a huge waist of time for oblivious parents 
Parents have lost all awareness of what "fat" looks like and are unable to recognise if their children are overweight, a child obesity expert argues.
Source: Courier Mail, 24 Jan 2014
United Kingdom
UK – Sugar 
UK: Conflict of interest? On the sugar payroll
A UK TV programme says 5 of 7 members on a scientific panel advising the government on nutrition and sugar receive funding from the food industry, including Coca-Cola and Mars.
Source: Confectionery News, 20 Jan 2014

UK: How fruit juice went from health food to junk food 

“For decades fruit juice has been seen as a healthy option. Then this week a primary school banned it after claims that it's as bad for you as Coca-Cola. But how big a health risk does it pose?” 
Source: The Guardian, 17 Jan 2014
UK – Other

UK: Health charities slam football clubs for junk food sponsorships
Health groups have criticised Liverpool and Manchester City football clubs for multi-million pound deals with Dunkin Donuts and Jaguar Energy Drink UK, respectively.

Source: Marketing Week, 20 Jan 2014
UK: The retail food environment around schools and obesity: systematic review
A review found very little evidence for an effect of the retail food environment surrounding schools on food purchases and consumption, but some evidence of an effect on body weight.

In: Obesity Reviews, Online 13 Jan 2014
UK: Critique of industry lobbying from former No 10 adviser 
Alastair Campbell, adviser to former Prime Minister Tony Blair, is angry about the way companies influence policy, and highlights the role of alcohol companies.

Source:  Alistair Campbell (blog), 17 Jan 2014
UK: Supermarkets exposing children to high calorific junk food at the checkout
Convenience supermarkets are exposing children to high calorie, unhealthy junk food at the checkout area according to new research. 90 per cent of food products on display at the checkouts were defined as 'very unhealthy' by the Food Standards Agency and packed with high amounts of fat, sugar and salt.

In: Public Health Nutrition, Online 22 Jan 2014

Source: News, University of Sheffield, 24 Jan 2014

UK: Lidl bans sweets at the checkout
Supermarket chain Lidl has banned sweets and chocolate bars from the checkout at all 600 of its UK stores after surveying parents about "pester power". Racks of sweets have been replaced with dried and fresh fruit, oatcakes and juices, following a trial of these healthier options at checkouts last year.
Source: The Guardian, 13 Jan 2014
UK: Labour government would regulate food industry
Tough new rules regulating food manufacturers’ use of fat, sugar and salt – initially in children’s food – will be introduced if Labour wins the next general election.

Source: Food Manufacture, 20 Jan 2014
UK: Britain's obesity epidemic linked to bad town planning
Britain's obesity epidemic can be partly blamed on the lack of green spaces, the Royal Institute of British Architects says as it claims better town planning could save the country £1bn a year. 
Source: The Telegraph, 29 Jan 2014

United States
US – Sugar
US: Sugar tax could put nation’s medical bills on a diet
Taxing sugar – before it’s added to processed foods – would reduce obesity-related disease in America, and cut medical costs to boot, according to researchers.
In: The Effect of Prices on Nutrition. National Bureau of Economic Research, Jan 2014

Source: Cornwell University, 21 Jan 2014
US: Government has a pivotal role to play in war on obesity
“Multinational beverage companies are pulling out all the stops to counter overwhelming scientific evidence that soda and other junk drinks - products delivering massive jolts of liquid sugar - are uniquely harmful, contributing directly to epidemics of obesity, diabetes, and tooth decay,” argue Huff Post bloggers. 
Source: Huffington Post, 23 Jan 2014

US: Restaurant chains urged to dump soda from kid’s menus 

Wendy's, Burger King, and other restaurant chains should remove soda and other sugar drinks from their children's menus, according to more than 100 national and local health organizations and more than 60 nutrition experts.

Source: Center for Science in the Public Interest, 30 Jan 2014

US: Hawaii to cap sizes of sugary drinks
The Hawaii State Senate recently introduced a bill that would prohibit the sale of sugar-sweetened drinks in containers larger than 16 ounces anywhere in the state.

Source: Huffington Post, 30 Jan 2014
US – Food Marketing

US: Obesity fears force Cookie Monster to cut back 

A South American experiment suggests a makeover of Sesame St characters’ eating habits can improve children’s health. The project is now coming to the US.

Source: TVNZ, 24 Jan 2014 

US: Food industry nutrition curriculum tells kids: Outrun your fork
Huge numbers of US primary school children are exposed to "Energy Balance 101," a curriculum developed by a front group for Coca-Cola, General Mills, and over 200 similar organizations. Not surprisingly, it focuses on “energy out” and exercise. Source: Civil Eats, 28 Jan 2014

US: Is Tony the Tiger making us fat? 

New research shows that brand characters cause a 'health halo' for years afterwards. Advertising characters from our childhoods still influence our food choices as adults.

In: Journal of Consumer Research, Online 9 Jan 2014

Source: Cass Business School. City University London, 14 Jan 2014

US: From one woman to another -- our kids' health is not for sale
When it comes to taking on junk food marketing to kids, women have tremendous power, writes author Lindsay Dahl. She has joined a campaign to stop McDonald’s advertising junk food to children. 
Source: Corporate Accountability International, 21 Jan 2014
US – Other

US: Top lessons from 50 years of fighting the tobacco industry
It makes sense to learn from the history of other public health campaigns, argues public health professor, Nicholas Freudenberg. He suggests there are 3 lessons from cutting tobacco usage that we could use: mobilising parents to demand an end to marketing junk food, requiring processed food producers to reimburse taxpayers and victims of the diet-related diseases caused by their products, and funding hard hitting prevention campaigns.

Source: The Guardian, 21 Jan 2014
US: Healthy-weight toddlers protected from later obesity 

Prevent obesity in the under-5s and the benefits can last years, according to a study published this week. So how do you help children maintain a healthy weight?

In: New England Journal of Medicine, 30 Jan 2014

Source: New Scientist, 30 Jan 2014
US: Who's to blame for obesity? Policymakers, the food industry, or individuals? 

A survey revealed that most people believe individuals are to blame for their own obesity – not restaurants, grocery stores, farmers, or government policies.

Source: Science Daily, 22 Jan 2014
US: “Fed Up” documentary
US: Fed Up – what the film makers say
A new documentary, ‘Fed Up’, “blows the lid off everything we thought we knew about food and weight loss, revealing a 30-year campaign by the food industry, aided by the U.S. government, to mislead and confuse the American public, resulting in one of the largest health epidemics in history.”
Source: Fed Up.com, 22 Jan 2014
US: Is Sugar the New Tobacco? A New Sundance Film Thinks So
‘Fed Up’, filmed by the producer of Al Gore’s ‘Inconvenient Truth’, argues it's time to attack Big Sugar the same way we successfully demonized Big Tobacco. 
Source: LA Weekly, 20 Jan 2014
US: GMA 'Fed Up' by Sundance documentary 

The Grocery Manufacturers Association criticised a documentary that puts responsibility for the obesity crisis squarely on the shoulders of the food industry. 
Source: Food Production Daily, 21 Jan 2014
International
Canada: Pretty packaging as likely to influence child's food choices as brand names 

A University of Calgary study suggests wrapping food up in a pretty package is as likely to influence a child's food choice as a brand name like McDonald's.
In: Canadian Journal of Public Health
Source: CTV News, 26 Jan 2014

Denmark: If overweight your child will be less active
A new study reports that being overweight makes children less active. The study also shows that slender children do not become overweight due to a lack of activity. 

In: International Journal of Obesity, 5 Dec 2013

Source: University of Copenhagen, 21 Jan 2014
Mexico enacts soda tax in effort to combat world's highest obesity rate 
Will Mexico's tax on soft drink consumption have a domino effect? US campaigners and public health experts are watching closely.  Other Latin American countries, including Ecuador, Peru and Chile, are working on their own measures to reduce the marketing of soft drinks to children, and to improve labelling so families can know how much sugar and calories they contain.

Source: The Guardian, 16 Jan 2014
Mexico City tap-water ordinance seeks to change dining habits, fight obesity 

A law recently approved by Mexico City's legislators will require restaurants to install filters so they can offer patrons free, drinkable water that won't lead to stomach problems and other ailments. With an obesity epidemic nationwide, the city's health department decided to back the water initiative.

Source: Edmonton Journal, 24 Jan 2014
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Fight the Obesity Epidemic (FOE)
PO Box 29-016 Ngaio, Wellington, 
New Zealand
Join FOE  Email us if you would like to become a FOE supporter, or fill in the form on our website.  We email Obesity News to supporters, along with other FOE news.
Email us – action [at] foe.org.nz
FOE on Facebook – join in the discussions

FOE’s website has news about obesity and in depth coverage of some issues.
Back Issues of Obesity News are on our website
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